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Founded in 1989: 23 years of market experience in electronic entertainment 

 

Member of the Marquard Media Group; founder and owner: Jürg Marquard 

 

Shareholder: 95 % Marquard Media AG, 5 % free float  

 

Corporate management: Albrecht Hengstenberg (CEO), Rainer Rosenbusch (CFO), Hans Ippisch (COO) 

 

Key player in the electronic entertainment sector with a total of  14 regular print magazines, 15 online portals, 

1 download portal as well as specialized E-Commerce products and events 

 

Permanent advancement thanks to development of new business areas such as online games publishing 

(ñReborn Horizonò), expansion of corporate publishing activities and acquisitions (last golem.de and 

gamezone.de) etc.  

 

Print 2011: 5,464,800 copies sold = 14,972 magazines daily!  

approx. 3 million readers per month (sources: AWA 2011, reader surveys),  

approx. 600,000 magazines sold per month , of that approx. 90,000 subscribers (sources: IVW, publisher) 

 

Online 2011: 12,647,966,943 page impressions = 401 clicks/sec; 665,054,615 visits = 21.1 visits/sec! 

5.12 million unique users net, 8.09 million unique users cumulated (acc. to AGOF internet facts 2011-09)  

 847 million page impressions; 52.4 million visits; 3.5 Mio registered users (acc. to IVW 12/11)  

 13.3 million unique visitors; 38.6 million visits (acc. to Google Analytics 12/11) 

 

Ratio of sales to advertising revenues: approx. 2:1 

 

Approx. 155 employees 

 

Turnover: ú 27.8m, EBITDA: + ú 5.9m (2010)   

Facts: COMPUTEC MEDIA AG 

Overview 

Member of the Marquard Media 

Group; founder and owner:  

Jürg Marquard 

95 % 
Marquard Media AG 
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The Print Portfolio 

Overview 

The magazine portfolio comprises 14 regular publications on the topics of gaming (PCs and consoles, online, mobile), digital lifestyle, 

hardware, software, movies/DVDs, kids and music. The use of innovative and powerful media campaigns enables us to target a highly 

attractive, trendsetting, brand-conscious audience capable of shaping public opinion without the losses associated with a scattershot approach. 

Approx. 600,000 magazines sold per month; of which approx. 90,000 are delivered to subscribers 
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